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About Me

Hi there. My name is Jose Miguel Beltran, but | go by my middle
name Miguel. | am a fun and purpose driven creative with nearly a
decade's worth of experience in graphic design, branding and social
media in the education sector. | would summarize my creative work
as organized, sleek, fun and engaging. My favorite color is yellow
and | also really like chocolate chip cookies with coffee.

I hope you enjoy some of my selected works in this portfolio. If you
would like to see more design projects and case studies, please feel
free to reach out. You can view recent design, photograph, and
video work at my current employer’s social media below.

Instagram: @nacenters



NICHOLAS
ACADEMIC Brand
CENTERS | Guidelines

The Nicholas Academic Centers (NAC) established brand
guidelines to articulate our design principles to partners and
third party creative contributions. Additionally, the NAC Brand
Guidelines serve as a training tool for new employees, ensuring
adherence to our branding standards.
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Business Card Refres

We revitalized the NAC business cards by incorporating elements from
our emblem. This strategic update aims to elevate the impact of our
initial point of contact when our staff travel nationally to engage with
representatives from high-performing colleges and universities.
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Advancing Learning For Young People
Fortaleciendo el Aprendizaje en la Juventud
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College Late Nights

An engaging, space-themed approach to remind our students about College Late
Nights. These sessions are designed to assist in proofreading senior personal
statements and navigating scholars through their college applications. With an
open-ended visual identity, creators are encouraged to explore and experiment
with simple assets and gradients to craft innovative interplanetary designs.
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We produce a collection of booklets for year-round marketing and key events. Our
focus is on crafting straightforward yet impactful Iayouts that convey the essence
of the NAC Story in digestible formats. This intentional approach is aimed at
maintaining viewer engagement throughout.
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Calendar Design Systems

We developed a calendar design system to keep scholars
informed while significantly reducing employee workload by
over 10 hours per week on updates. The grid-based design
facilitates swift updates while allowing ample room for
creativity within the template's framework.
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College Announcements )

Annually, we initiate a campaign in the first week of May to
unveil our graduates’ college choices. These announcements
have evolved into a cornerstone of our social media presence,

showcasing our students' achievements, fostering

engagement within our online community, and notifying

colleges and university profiles.

NACGlass of 2022
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Area reserved for name
NICH( and class year.

Frame

Each of our NAC sites has a
dedicated Honor Wall with
portraits of our recent
graduates. This design was
created to invoke the same
emotion.

Pennant
College pennant is customizable
to adapt to different college
colors and logos.
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Etiquette Dinner Slideshow

Every year we organize a formal dinner to impart dining
etiquette skills to our students, preparing them for
future networking opportunities with colleges, working
professionals, and stakeholders. We applied the NAC
Branding standards to our presentation to enhance the
dinner learning experience.
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WE NEED 5 VOLUNTEERS 1 Why do we attend these events?

2 What sort of preparation should you do
prior to the event?

3 Provide an example of non-verbal
communication and why it’s important.
4 Where would you find your bread plate?

5 Give 2 example of good table manners.
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WHY AM |
HERE?

Besides the food...

« Table Manners
« Relationship Building
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PRIOR TO DINNER
- Define your purpose
DO YOUR « Find out who will be there
HOMEWORK « Think about questions to ask
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» Food should be passed to the RIGHT
« Food should move in one direction
« This means you have to wait until it gets to you






